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Qualifications:

Venia Legendi

(qualification to teach):

Sports Science, Journalism

Further Qualifications:

Media and Communication Research

2022 Roper Visiting Professor at the College of Journalism and Mass
Communications of University Nebraska-Lincoln, Nebraska/USA

2018 Visiting Professor at the Media School of Indiana University,
Indiana/USA

2009 - today Fulltime Professor for Journalism at Macromedia University of
applied Sciences, Hamburg/Germany

2007 - 2009 Research Assistant and Lecturer at German Sports University
Cologne, Department Media and Journalism

2004 - 2007 Research Assistant at Hamburg Institute for Sport Journalism

2001 — today Lecturer at universities and academies in Hamburg, Leipzig,
Lineburg, Cologne, Magdeburg and Kufstein/Austria

2001 PhD. in Sports Science at University of Hamburg with dissertation
on “The Staging of Sports in Mass Media.” (Grade: 1,0)

1995 - 2005 Parental Leave, Children: Harriet (born 1995); Leonie (born 1997)

1997 - 2004 Sports journalist, German Press Agency and freelance journalist

1994 - 1997 Research Assistant at University of Hamburg, Department Sports
Science and Media

1993 — 1994 Traineeship in the Sports Editorial Department of German Press
Agency (dpa), Grade: Journalist

1986 - 1993 Study of Sports Science, Journalism and Linguistics at University

of Hamburg, Major: Sports Science, Department: Journalism,
Grade: 1,0




Short CV:
Editor

Sportkommunikation / Book Series of Publisher Herbert von Halem
Journal fir Sportkommunikation und Mediensport / Leipzig
Sport + Kommunikation / Book Series of Publisher BoD

Assistant Editor

Communication & Sport | USA (Q1 Journal)

Member of Editorial Board

Communication & Sport [ USA

Modern Sport Communication / China
Journal of Chengdu Sport University | China
Global Sport Business Journal | USA

Dr. Thomas Horky is a professor for sports journalism at the Macromedia University of
applied Sciences in Hamburg/Germany since 2009. After studying sports science, journalism
and linguistics he worked as a journalist for the German press agency dpa and as a
freelance journalist for several other media. He was research assistant at the department of
sports science at the University of Hamburg and the Hamburg Institute of Sports Journalism
as well as a lecturer at the Institute of Sports Journalism at the German Sports University in
Cologne.

Horky is Assistant Editor of the journal Communication & Sport, a member of the editorial
board of several international journals (Communication & Sport, Global Sport Business
Journal, Modern Sport Communication, Journal of Chengdu Sport University) and adviser of
the Bung Karno Center for Sport and Communication in Indonesia. The last three years he
served as International Liaison for the Sports Interest Group of the International
Communication Association (ICA) and before five years in the board of directors of the
International Association for Communication and Sport (IACS). In addition, he was invited
keynote speaker and panelist at conferences in Australia, South Africa, China, Poland, and
the United States. In 2024, he was invited to a two week’s tour with several keynotes to
Indonesia and Australia.

His main research projects are the quality of journalism (international comparison), media
sports, sport management, sport sociology, the staging of sports journalism and
entertainment. The last big research projects have been the International Sports Press
Survey (2021 ISPS) combining sports journalism in print, online, and social media, and a
analysis of communication of European sports clubs during the COVID-19 pandemic
together with several colleagues from different continents.

Thomas Horky published several international contributions related to sports, journalism,
management and media, some books, and is editor of the German journal “Journal fiir
Sportkommunikation und Mediensport’, as well as the book-series ,Sportkommunikation”
and ,Sport & Kommunikation”. In 2018, he was invited as a Visiting Professor at the Media
School of the Indiana University in Bloomington/IN. Most recently, he was invited as Roper
Visiting Professor at the College of Journalism and Mass Communications of the University
of Nebraska-Lincoln in Lincoln/NE.
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