
Full List of Scholarly/Creative Work 
 
Richard Alloway, associate professor, (1986 - present) 
 
Presentations and Papers 
Alloway, R., & Hachtmann, F. (2017). Game changer: Exploring experiential learning experiences for 
students in sports media and communication. Presented at International Association of Communication 
& Sport 10th Summit on Communication & Sport, Phoenix, AZ. 
 
Cory Armstrong, professor and associate dean for research and faculty affairs, (2022 - present) 
 
Intellectual Contributions 
Armstrong, C., & Usery, A. G. (2023). Examining information gathering for socially vulnerable 
populations, 5th Edition. In Lind, R.A. (Ed.). Race/Gender/Class/Media Considering Diversity Across 
Audiences, Content, and Producers. Routledge: New York. (Book Chapter) 
 
Armstrong, C., & Usery, A. G. (2022). Do you see what I see? How media choice and visual tornado 
cues influence individual storm preparation, Weather, Climate & Society, 1307–1319. (Journal Article) 
 
Presentations and Papers 
Armstrong, C., Meeker-Medcalf, S., Baldinelli, S., & Smith, K. (2023). Debated or deluged: Social 
media conversation surrounding drought conditions around FEMA Region 7. Presented at Natural 
Hazards Center Natural Hazard Center Researchers Meeting, Broomfield, Co. 
 
Armstrong, C. (2023). Twisted up about tornados. Presented at Memphis American Meteorological 
Society (NWA) meeting, Memphis. 
 
Armstrong, C. (2023). Twisted up about potential tornados? Examining factors that amplify one’s need 
for information. Paper presented at Broadcast Education Association Research Division, annual 
conference of Broadcast Education Association, Las Vegas. 
 
Armstrong, C. (2022). Are you watching or warning? Effects of comprehension of weather terminology 
comprehension on storm preparation. Paper presented at Association for Education in Journalism and 
Mass Communication, Detroit, MI. 
 
Sharon Baldinelli, assistant professor of practice, (2022 - present) 
 
Intellectual Contributions 
Baldinelli, S. (2022). eHealth, 18, 219-228). Communication Technology Update and Fundamentals. 
Grant & Meadows: New York (Book Chapter)  
 
Presentations and Papers 
Baldinelli, S. (2022). Teaching on difficult topics. Presented at Association for Education in Journalism 
and Mass Communication, Detroit, MI. 
 
John Bender, professor emeritus, (1990 - 2022) 



 
Intellectual Contributions 
Bender, J. (2023). Writing and Reporting for the Media. 13th ed. (Textbook) 
 
Bender, J. (2020). “Local view: Panic and the pandemic.” Lincoln Journal Star. (Newspaper Article) 
 
Bender, J. (2019). “Justice Clarence Thomas attacks the First Amendment.” Omaha World-Herald, B9. 
(Newspaper Article) 
 
Bender, J. (2017). Two First Amendments at UNL? Lincoln Journal Star. (Newspaper Article) 
 
Presentations and Papers 
Bender, J. (2021). Advertising and the First Amendment. Presented at Osher Lifelong Learning Institute, 
Lincoln, NE. 
 
Bender, J. (2019). Net neutrality: What it means, where it stands. Presented at Osher Lifelong Learning 
Institute, Lincoln, NE. 
 
Bender, J. (2018). Confronting hate, considering compassion. Presented at Abendmusik and Lied Center 
for Performing Arts Confronting Hate, Considering Compassion, Lincoln, NE. 
 
Bender, J. (2017). The press and the First Amendment today. Presented at Lincoln-Lancaster County 
League of Women Voters Lincoln-Lancaster County League of Women Voters, Lincoln, NE. 
 
Bender, J. (2017). The media and the 2016 election. Presented at Jeffrey S. Raikes School of Computer 
Science & Management, Lincoln, NE. 
 
Kelli Boling, assistant professor, (2021 – present)  
 
Intellectual Contributions 
 
Aubrey, A., & Boling, K. S., (In press). Black, Brown, and Financially Thriving: Redefining Economic 
Podcasting, in The Routledge Companion to Business Journalism. (Book Chapter) 
   
Boling, K. S. (In press). Podcasting Pedagogy: The power of sound, participation, and marginalized 
voices in a virtual classroom in Podcast Studies: Practice into Theory, Theory into Practice. (Book 
Chapter) 
 
Boling, K. S. (2023). “I’m not a journalist. I don’t think that I necessarily fall under the same rules that 
they do.”: Journalistic ethics in true crime podcast production. Ethical Space, 19(3/4 2022), 44-51. 
(Journal Article) 
 
Boling, K. (2023). How the civil rights era brought diversity to television news. In Finneman & 
Pribanic-Smith (Eds.), Social Justice, Activism and Diversity in U.S. Media History. New York: 
Routledge DOI:10.4324/9781003299738 (Book Chapter) 
  

https://doi.org/10.4324/9781003299738


Slakoff, D. C., Boling, K.S., & Tadros, E. (2022). “I just couldn’t cope with it, you know? I just couldn’t 
believe that she was gone”: The portrayal of co-victims’ grief in true crime podcasts about missing (and 
presumed killed) women. Journal of Family Violence. Advance online publication. DOI: 
10.1007/s10896-022-00471-w (Journal Article) 
  
Boling, K. S. (2022). “It’s that ‘There but for the grace of God go I’ piece of it”: Domestic violence 
survivors in true crime podcast audiences. Mass Communication & Society. Advance online publication. 
DOI: 10.1080/15205436.2022.2061359 (Journal Article) 
  
Walker, D., & Boling, K. S. (2022). Black maternal mortality in the media: How journalists cover a 
deadly racial disparity. Journalism. Advance online publication. DOI:10.1177/14648849211063361 
(Journal Article) 
  
Alharbi, K., & Boling, K. S. (2022). Saudi women take the wheel: A content analysis of how Saudi 
Arabian car companies reached women on social media. Journal of Current Issues & Research in 
Advertising, 43(2), 165-184. DOI:10.1080/10641734.2021.1995543 (Journal Article) 
  
Boling, K. S., & Walker, D. (2021). How race and gender impact perceived objectivity of broadcast 
women of color on Twitter. Social Media + Society. Advance online publication. 
DOI:10.1177/20563051211062921 (Journal Article) 
  
Boling, K. S., & Moscowitz, L. M. (2021). Truth, justice, and sexual harassment: A comparative 
analysis of the Op-Eds in the Hill-Thomas and Ford-Kavanaugh hearings. Journalism Studies, 22(16), 
2218-2235. DOI:10.1080/1461670X.2021.1991836 (Journal Article) 
  
Boling, K. S., Hull, K., & Moscowitz, L. M. (2021). Missing, or just missed? Mediating loss in the 
Missing Richard Simmons podcast. Journal of Radio and Audio Media, 38(2), 254-274. 
DOI:10.1080/19376529.2019.1682585 (Journal Article) 
  
Boling, K. S. (2021). “We matter”: The cultural significance of a counter-narrative Black public affairs 
program in Columbia, S.C. Journalism History, 47(4), 353-371. DOI:10.1080/00947679.2021.1983348 
(Journal Article) 
 
Presentations and Papers 
Walsh, J., Boling, K. S., Stamm, J., & Petrotta, B. (2023, August). “Perjurers, rapists, and zealots are 
ending abortion”: Sports journalists' reaction to the loss of abortion rights. Accepted for presentation at 
the 2023 Association for Journalism and Mass Communication (AEJMC) conference in Washington, 
D.C. 
  
Boling, K. S. (2023, August). “The Supreme Court is poised to overturn #RoeVWade and I’m mad as 
hell.”: A politically charged feminist discourse analysis. Accepted for presentation at the 2023 
Association for Journalism and Mass Communication (AEJMC) conference in Washington, D.C. 
  
Boling, K. S. (2023, August). Critical pedagogy in a large lecture classroom: Increasing awareness, 
knowledge, and a desire for change. Accepted for presentation at the 2023 Association for Journalism 
and Mass Communication (AEJMC) conference in Washington, D.C. 

https://link.springer.com/article/10.1007/s10896-022-00471-w
https://link.springer.com/article/10.1007/s10896-022-00471-w
https://doi.org/10.1080/15205436.2022.2061359
https://journals.sagepub.com/doi/10.1177/14648849211063361
https://doi.org/10.1080/10641734.2021.1995543
https://journals.sagepub.com/doi/10.1177/20563051211062921
https://www.tandfonline.com/doi/full/10.1080/1461670X.2021.1991836
https://doi.org/10.1080/19376529.2019.1682585
https://doi.org/10.1080/00947679.2021.1983348


  
Schlosser, A., Subramanian, R., Kirkpatrick, C., Boling, K. S., Hample, J., & Jones, V. (2023, April). 
#NarcanSavesLives: Strength and Solidarity in Youth Digital Activism in an Overdose Crisis. Presented 
at the Harm Reduction International Conference 2023 (HR23) in Melbourne, Australia. 
  
Schlosser, A., Subramanian, R., Kirkpatrick, C., Boling, K. S., Hample, J., & Jones, V. (2023, March). 
#NarcanSavesLives: Digital Assembly and the Social Construction of a Public Health Intervention. 
Presented at the 2023 Health Humanities Consortium Conference in Cleveland, OH. 
  
Boling, K.S. (2022, June). “I’m not a journalist. I don’t think that I necessarily fall under the same rules 
that they do.”: Journalistic ethics in true crime podcast production. Presented at the 2022 Investigating 
true crime and the media conference at Newcastle University, UK. 
  
Slakoff, D. C., & Boling, K.S. (2021, November). The portrayal of co-victims’ grief in true crime 
podcasts about missing women. Presented at the 2021 American Society of Criminology (ASC) Annual 
Meeting in Chicago, IL. 
  
Boling, K.S. (2021, August). The power of a good story: True crime podcasts and the domestic violence 
survivors in their audiences. Presented at the 2021 Association for Journalism and Mass Communication 
(AEJMC) conference in New Orleans, LA.  
 
Ruth Brown, professor emeritus, (2008-2016) 
 
Intellectual Contributions 
Brown, R., & Jones, V., Wang, M. (2016). The new advertising: Branding, content and consumer 
relationships in a data-driven, social media era. Praeger/ABC-Clio. (Book) 
 
Sue Bullard, associate professor emeritus, (2008-2020) 
 
Intellectual Contributions 
Bullard, S. (2012). Public journalism 2.0: The promise and reality of a citizen-engaged press, 
Journalism and Mass Communication Quarterly, 89:2. Page 346-347 (Book Review) 
 
Bullard, S. (2013) Social media and journalism: What works best and why it matters. Newspaper 
Research Journal, (Journal Article) 
 
Presentations and Papers 
Bullard, S. (2018). Keeping current amid evolving editing skills. Oral Presentation at ACES: The 
Society for Editing annual conference, Chicago. 
 
Bullard, S. (2017). How you can retool your editing courses to meet real world needs. Oral Presentation 
at AEJMC annual conference, Chicago. 
 
Alan Eno, associate professor of practice, (2010 – present)  
 
Intellectual Contributions 



Eno, A., Krcmarik, K., & Wagler, A. (2018). Communication Design, Communication Design. Great 
River Learning (Textbook) 
 
Presentations and Papers 
Eno, A., & Krcmarik, K. (2018). Visual communications emporium model - Year 2. Oral Presentation at 
University of Nebraska Innovation in Pedagogy and Technology Symposium, Lincoln, Nebraska. 
 
Eno, A., Wagler, A., Krcmarik, K. (2017). Visual communications emporium model. Oral Presentation 
at University of Nebraska Innovation in Pedagogy and Technology Symposium, Lincoln, Nebraska. 
 
Eno, A., Wagler, A (2017). Visual communications emporium model. Oral Presentation at Adobe 
EduMAX Conference, San Diego, California. 
 
Monique Farmer, assistant professor of practice, (2019-2022) 
 
Intellectual Contributions 
Farmer, M. (2021). 4 Key considerations for building a solid internal communications Strategy, PR 
Strategies & Tactics. (Magazine/Trade Publication) 
 
Farmer, M. (2021). 5 things your boss wishes you knew about technology, PR Strategies & Tactics, 
October 2021. (Magazine/Trade Publication) 
 
Farmer, M. (2021). Continuing education for communicators, PR Strategies & Tactics,, 1. 
(Magazine/Trade Publication) 
 
Farmer, M. (2021). Why PR pros are critical to strategic plan positioning, PR Strategies & Tactics. 
(Magazine/Trade Publication) 
 
Farmer, M. (2021). The power of storytelling in leader communications, PRSA Strategies & Tactics. 
(Magazine/Trade Publication) 
 
Kenneth Fischer, assistant professor of practice, (2022 – present) 
 
Intellectual Contributions 
Fischer, K., Reedy, J., Piercy, C., & Thapaliya, R. (2022). A typology of reasoning in deliberative 
processes: A study of the 2010 Oregon Citizens’ Initiative Review. Journal of Deliberative 
Democracy,18(2). (Journal Article) 
 
 
Christine Graves, assistant professor of practice, (2020 – present)  
 
Intellectual Contributions 
 
Graves, C. (2023). Warning: These courses are academically challenging, Nebraska Quarterly 
Magazine. (Magazine/Trade Publication) 
 



Graves, C. (2022). Change agents, Nebraska Quarterly Magazine. (Magazine/Trade Publication) 
 
Graves, C. (2022). Man in notorious Ohio mass family killing sentenced to life without parole. 
Washington Post. (Newspaper Article) 
 
Graves, C. (2022). Ohio jury convicts George Wagner IV in 2016 killing of Rhoden family. W 
Washington Post. (Newspaper Article) 
 
Graves, C. (2022). FBI agent, Nebraska Quarterly,1. (Magazine/Trade Publication) 
 
Graves, C. (2022). In Ohio, prosecutors allege scheme by one family to kill another, Washington Post. 
(Newspaper Article) 
 
Graves, C. (2021). Leonard Manley, outspoken patriarch of 5 murdered in Rhoden family killings, dies. 
Cincinnati Public Radio. (Web Article) 
 
Graves, C. (2021). Music Scores in Stadium Spotlight: Farm Aid III was the first concert in Memorial 
Stadium, followed by Garth Brooks three decades later, Nebraska Quarterly Magazine. 
(Magazine/Trade Publication) 
 
Graves, C. (2021). Angela Wagner Pleads Guilty In Rhoden Family Murders. Cincinnati Public Radio. 
(Web Article) 
 
Graves, C. (2021). After Guilty Plea, Jake Wagner Faces Life Without Parole And The Daughter He 
Killed For. Cincinnati Public Radio. (Web Article) 
 
Graves, C. & Warner, F. (2020) “Purpose + Action: Moving Purpose-Driven Storytelling from Message 
to Mission” Brand Storytelling (Magazine/Trade Publication) 
 
Jemalyn Griffin, assistant professor of practice, (2018 – present) 
 
Presentations and Papers 
Griffin, J. (2022). Public speaking 101. Keynote/Plenary Address at Allo Communications Leadership 
Session. 
 
Griffin, J. (2022). Facebook Digital Marketing. Other at Harvard University Harvard Professional 
Development. 
 
Griffin, J. (2022). Student-run firm advisor workshop. Demonstration at Public Relations Society of 
America International Conference. 
 
Griffin, J. (2022). Student-run firm workshop. Keynote/Plenary Address at Public Relations Student 
Society of America International Conference. 
 
Griffin, J. (2022). Networking 101. Keynote/Plenary Address at University of Nebraska - Lincoln UPC 
Nebraska Boarding Meeting. 



 
Griffin, J. (2021). Developing a social media plan on a shoestring budget. Keynote/Plenary Address at 
Mariott Cornhusker Level Up Conference. 
 
Frauke Hachtmann, professor, (2002 – present) 
 
Intellectual Contributions 
 
Hachtmann, F. (2023). Crisis response advertising: Insights and implications from COVID-19 (1st ed.). 
Routledge. https://doi.org/10.4324/9781003316879 (Book) 
 
Hachtmann, F. (2022). Emerging trends in sport communication and social media: Theory & practice. 
preparation). In J. Lipschultz, K. Freberg, & R. M. Luttrell (Eds.), Emerald Handbook of Computer- 
Mediated Communication and Social Media. Emerald Publishing. https://doi.org/10.1108/978-1-80071-
597-420221016 (Book Chapter) 
 
Hachtmann, F. (2021). Special topic feature: Five reasons to participate in the AEF Visiting Professor 
Program, American Academy of Advertising Newsletter, 4, 7-8. (Newsletter) 
 
Hachtmann, F. (2021). Crisis communication. In P. Pedersen (Ed.) Encyclopedia of Sport Management. 
Cheltenham, United Kingdom: Edward Elgar Publishing. (Encyclopedia Entry) 
 
Hachtmann, F. (2021). Grounded theory. In P. Pedersen (Ed.) Encyclopedia of Sport Management. 
Cheltenham, United Kingdom: Edward Elgar Publishing. (Encyclopedia Entry) 
 
Hachtmann, F. (2020). Serena, Inc.: Building brand equity after a crisis with social media, Journal of 
Digital and Social Media Marketing, 116-128. (Journal Article) 
 
Hachtmann, F. (2020). Von Star City Sports bis #GBR: Reflektion von Qualität und Leistung der 
Lokalen Sportberichterstattung im Mittleren Westen Amerikas, Journal fürSportkommunikation und 
Mediensport,, 3-12. https://doi.org/10.25968/JSkMs.2019.1-2.3-12 (Journal Article) 
 
Hachtmann, F. & Hipke, M. (2020). Game-Changer: A Case Study of Social Media Strategy in Big Ten 
Athletic Departments. In P. Pedersen (Ed.), Sport Communication Case Studies (2nd ed.), 571-587. 
Champaign, IL: Human Kinetics. (Book Chapter) 
 
Cheng, H., Powers, A., Aikat, D., Boyles, J., S., Hachtmann, F., Hernandez, T., Herscovitz, H., 
Jennings, M., Lou, C., Netzley, S., Schmitz Weiss, A. (2019). Building a nexus of career advice for 
association members: AEJMC missions to be enhanced. (Report) 
 
Hachtmann, F. (2016). A case for cases: How to effectively use cases in the college classroom, Journal 
of Digital and Social Media Marketing, 4(3), 275-278. (Journal Article) 
 
Presentations and Papers 
 

https://doi.org/10.4324/9781003316879
https://doi.org/10.1108/978-1-80071-597-420221016
https://doi.org/10.1108/978-1-80071-597-420221016
https://doi.org/10.25968/JSkMs.2019.1-2.3-12


Hachtmann, F., & Horky, T. (2023). Audience Engagement by a Professional Sports League: Examining 
Social Media Content of the NFL’s Game in Germany. Extended abstract presented at the 2023 
International Association for Media and Communication Research Annual Conference, Lyon, 
France. 

  
Hachtmann, F. (2023). When the World Stood Still: Crisis Response Advertising During the COVID-19 

Pandemic. Competitive research paper presented at the 2023 American Academy of Advertising 
Conference, Denver, Colorado. 

  
Hachtmann, F., & Horky, T. (2023). Internationalization of a Professional American Sports League: 

Examining the NFL’s Marketing Strategy and KPIs in Germany. Extended abstract presented at 
the 2023 International Association for Communication and Sport Summit, Barcelona, Spain. 

  
Nutting, B., & Hachtmann, F.  (2022). The Impact of Top College Football Teams’ Social Media Value 

on Institutions’ Admissions and Persistence Rates. Refereed research presented at the 2022 
International Association for Communication and Sport Summit, Glassboro, New Jersey. 

  
Hachtmann, F. (2022). Sports Media and Communication at the University of Nebraska-Lincoln: 

Research & Practice. Invited virtual presentation, Forschungscluster “Sport & Media,” 
Macromedia University of Applied Sciences, Hamburg, Germany, Jan. 20, 2022. 

 
Hachtmann, F. (2021). What Ad Age’s A-List Agencies Learned from COVID-19: A Phenomenological 

Approach. Refereed research paper presented at the 2021 Association for Education in 
Journalism and Mass Communication Convention (Advertising Division), Virtual. 

  
Nutting, B., & Hachtmann, F. (2021). The Influence of Successful Athletic Performance on Institutions’ 

Admissions and Persistence Rates. Refereed research paper presented at the 2021 International 
Association for Communication and Sport Summit (Virtual Conference). 

  
George, M., Hachtmann, F., & Nutting, B. (2019). Fighting for Equality: An Examination of Gender in 

Media Coverage of the UFC. Refereed research paper presented at the 2019 International 
Association for Sport and Communication Summit, Boise, Idaho. 

 
Hachtmann, F. (2019). Von Star City Sports bis #GBR: Lokale Sportberichterstattung im Mittleren 

Westen. Invited Keynote Address at the 2019 Conference of the German Communication 
Association, Media Sport and Sport Communication Division, Leipzig, Germany. 

 
Hachtmann, F. (2019). Using Pinterest to Learn about Visual Vulture. Great Ideas for Teachers (GIFT) 

poster presented at the 2019 Association for Education in Journalism and Mass Communication 
Convention, Toronto, Canada. Acceptance rate: 29%. One of AEJMC’s Top 25 entries. 

 
Perlmutter, D., Cheng., H., Powers, A., Crawford, J., Hachtmann, F., & Jennings, M. (2019). Invited 

AEJMC Presidential Task Force on Careers Panel, 2019 Association for Education in Journalism 
and Mass Communication Convention, Toronto, Canada. 

 



Hachtmann, F., Alloway, R., & Renaud, J. (2017). Exploring Experiential Learning Experiences for 
Students in Sports Media and Communication. Panel presentation at the 2017 Summit on 
Communication and Sport, Phoenix, Arizona. 

 
Michael Hanus, assistant professor, (2016-2020) 
 
Intellectual Contributions 
Hanus, M. (2016) Advertisement message customization: Examining perceived interactivity, need 
fulfillment and self-affirmation in reducing reactance. Journal of Interactive Advertising, Issue 2. Page 
30. (Journal Article) 
 
Wagler, A., & Hanus, M. (2018). Comparing virtual tourism to real life experience: Effects of presence 
and engagement on brand attitude and intention., Communication Research Reports, 35(5): 1-9.   
(Journal Article) 
 
Velez, J., Grietmeyer, J., Hanus, M., & Ewoldsen, D. (2018). Effects of social comparison through video 
game leaderboards on need fulfillment and enjoyment., Communication Research Reports, Volume 35, 
Issue 5. Page 424-433. (Journal Article) 
 
Hanus, M. (2018). Distinguishing user experience when customizing in a user-generated content 
advertising campaign and subsequent effects on product attitudes, reactance, and source credibility., 
Journal of Interactive Advertising, Volume 19, Issue 1. Page 74-85. (Journal Article) 
 
Hanus, M., & Dickinson, T. (2019). The (Faulty) assumption that male players prefer male characters: 
How character desirability and likability influence video game purchase intentions and enjoyment., 
Psychology of Popular Media Culture, Volume 8, Issue 4. Page 395-401. (Journal Article) 
 
Hanus, M. (2017). The unreal tournament announcer: Beyond godlike, 100 Greatest Video Game 
Characters. Mejia, R, Banks, J, Adams, A. Rowman & Littlefield Publishers. (Book Chapter) 
 
Hanus, M., & Fox, J. (2017). Source customization reduces psychological reactance to a persuasive 
message via user control and identity perceptions, Journal of Interactive Advertising, 12. (Journal 
Article) 
 
Mahood, C., Hanus, M. (2017). Role-playing video games and emotion: How transportation into the 
narrative mediates the relationship between immoral actions and feelings of guilt, Psychology of 
Popular Media Culture, Volume 6, Issue 1. Page 61-73. (Journal Article) 
 
Velez, J., Hanus, M. (2016). Self-affirmation theory and performance feedback: When scoring high 
makes you feel low, Cyberpsychology, Behavior, & Social Networking, Volume 9, Issue 12. Page 721-
726. (Journal Article) 
 
Michelle Hassler, associate professor of practice, (2001 – present)  
 
Intellectual Contributions 



Hassler, M. (2017). Embedding for empathy: Helping journalism students become better reporters, A 
Peer Review of Teaching Project Inquiry Portfolio. (Digital Scholarship) 
 
Hassler, M. (2016). JOMC 491/891: Special topic: News Engagement Lab—A Peer Review of Teaching 
Project Benchmark Portfolio. (Digital Scholarship) 
 
Shoun Hill, assistant professor of practice, (2021 – present)  
 
Artistic and Professional Performances and Exhibitions 
Hill, S. (2021). I'm just a layman in pursuit of justice', Black farmers fight against USDA. (Film) 
 
 
Valerie Jones, associate professor, (2013 – present)  
 
Intellectual Contributions 
Jones, V. (2022). Educating students about influencing audiences ethically in a data-driven social media 
world, Journal of Advertising Education, Volume 26, Issue 2. (Journal Article) 
 
Jones, V., Hanus, M., & Yan, C. (2021). Reducing loneliness among aging adults: The roles of personal 
voice assistants and anthropomorphic interactions, Frontiers in Public Health, Volume 9 (Journal 
Article) 
 
Jones, V. (2021). Why people use virtual assistants: Understanding engagement with Alexa, Journal of 
Brand Strategy, Volume 11, Issue 2. Page 80-101. (Journal Article) 
 
Graham, K., Price, N., Jones, V., & Chizinski, C. (2021) Marketing and ecological models to predict 
permit purchasing behavior of sportspersons (Page 87-97). Harvest of Fish and Wildlife: New 
Paradigms for Sustainable Management. Pope, K. & Powell, L. CRC Press. (Book Chapter) 
 
Jones, V., & Wang, M. (2020). Firearms, brass knuckles… and support for gun control: The unintended 
influence of social media advertising on social issues, Journal of Brand Strategy, 171-189. (Journal 
Article) 
 
Jones, V. (2019). Experiencing voice-activated AI assistants in the home: A phenomenological 
approach, UNL Digital Commons. (Dissertation) 
 
Jones, V. (2018). Voice-activated change: Marketing in the age of artificial intelligence and virtual 
assistants, Journal of Brand Strategy, Volume 7, Issue 3. Page 239-251. (Journal Article) 
 
Tobaccowalla, R., & Jones, V. (2018). To thrive in today’s marketing landscape, embrace  
schizophrenia!, Journal of Current Issues and Research in Advertising, Volume 39, Issue 3. Page 266-
271. (Journal Article) 
 
Jones, V. (2018). Developing the next-generation Don Draper, Journal of Digital and Social Media 
Marketing, Volume 6, Issue 1. Page 87-92. (Journal Article) 
 



Wang, M., & Jones, V. (2017). How Instagram content affects brand attitudes and behavior, Journal of 
Digital & Social Media Marketing. Volume 5, Issue 2. Page 175-188. (Journal Article) 
 
Presentations (refereed) 
Jones, V. (2023, February 23). “The value of voice: Creating social connection among aging adults 
through virtual assistants.”  Fulbright Gala, Canberra, Australia.  

 
Schlosser, A., Kirkpatrick, C., Boling, K., Hample, J., Habecker, P., Subramanian, R., Jones, V.  (2023, 
April 19)  “#NarcanSavesLives: Strength and solidarity in youth digital activism in an overdose crisis.” 
Harm Reduction International Conference 2022, Melbourne, Australia.  
 
Jones, V., & Fargen-Walsh, J. (2022, August 5).”‘The only woman I can tell to shut up’: Exploring 
continued personal voice assistant use among older, socially isolated adults during the pandemic." 
AEJMC 2022, Detroit, MI.  
 
Jones, V., & Fargen-Walsh, J. (2022, March 4).”‘The only woman I can tell to shut up’: Exploring 
continued PVA use among older, socially isolated adults during the pandemic." AEJMC 2022 
Midwinter Conference, Gaylord, OK.  
 
Mulhern, F., & Jones, V. (2018, April). Country-of-origin preferences among Chinese consumers, 
accepted paper presented at West East Institute International Academic Conference on Business & 
Economics, Management and Finance, Vienna. 
 
Jones, V., & Wang, M.B. (2017, August). Firearms, brass knuckles… and Instagram: Interactive effects 
of visual social media and violent media consumption on support for gun control. Accepted paper 
presented at the Association for Education in Journalism and Mass Communication Conference, scholar 
to scholar session, Chicago, IL. 
 
Gary Kebbel, professor emeritus, (2010 – 2020)  
 
Kebbel, G. (2020). The global pandemic: Impact, issues and opportunities in 2020 and beyond. 
Presentation at the University of Nizwa in Oman, Universiti Teknologi Petronas in Malaysia, the Federal 
University of Rio de Janeiro and the University of Nebraska–Lincoln, (Organizer of the Virtual 
International Symposium) 
 
Kebbel, G. (2020). USC Election Cybersecurity Initiative: Nebraska, USC Cybersecurity Initiative. 
(Virtual Conference) 
 
Intellectual Contributions 
Kebbel, G., & Peña, V. (2017). How educators and industry can collaborate to prepare for a mobile 
future, MediaShift. (Web Content) 
 
Kebbel, G. (2017). New role for press in modern world, Omaha World-Herald. (Newspaper Article) 
 
Presentations and Papers 



Kebbel, G. (2020). Creating identity: Wrestling with competing loyalties. Oral Presentation at 
Chancellor's Diversity Commissions, Virtual. 
 
Kebbel, G. (2020). Media literacy during a global pandemic. Lecture at Osher Lifelong Learning 
Institute, Virtual. 
 
Kebbel, G. (2020). Values of virtual classroom exchanges: Effects of the pandemic. Keynote/Plenary 
Address at Virtual International Symposium “The Global Pandemic: Impact, Issues and Opportunities in 
2020 and Beyond, Virtual. 
 
 
Dane Kiambi, associate professor, (2013 – present)  
 
Intellectual Contributions 
Kiambi, D., Arceneaux, P. and Golan, G. (2023), "Organization–government relationships in sub-
Saharan Africa: the emerging public affairs industry in Kenya," Journal of Communication 
Management, Vol. ahead-of-print No. ahead-of-print. (Journal Article) 
 
Kiambi, D. (2021). Journalists’ level of knowledge on empirical research and opinion polling: A study 
of Kenyan journalists, Journalism, Volume 22. Page 2583-2599. (Journal Article) 
 
Kiambi, D., & Shafer, A. (2018). Country reputation management: Developing a scale for measuring the 
reputation of four African countries in the United States, Place Branding and Public Diplomacy, 
Volume 14, Issue 3. Page 175-186. (Journal Article) 
 
Kiambi, D. (2017). The role of familiarity in shaping country reputation, Shaping international public 
opinion: a model for nation branding and public diplomacy. Fullerton, J. & Kendrick, A. Peter Lang, 
Inc. (pp. 57-75). (Book Chapter) 
 
Presentations and Papers 
Kiambi, D. (2023). Public relations in Africa: The emerging role of social media in Kenya. Paper at 
International Public Relations Research Conference (IPRRC), Orlando, Fl. 
 
Kiambi, D. (2022). Organization-government relationships in sub-Saharan Africa: The emerging public 
affairs industry in Kenya. Paper at International Public Relations Research Conference (IPRRC), 
Orlando, Fl. 
 
Kiambi, D. (2017). Asking the journalist: Kenyan reporters' level of knowledge on empirical research 
and opinion polling. Poster at University of Nebraska-Lincoln Faculty to Faculty Poster Session and 
Networking, Lincoln. 
 
Kiambi, D. (2017). Image cultivation of nations: The impact of a public relations campaign for Kenya. 
Paper at International Public Relations Research Conference (IPRRC), Orlando, FL. 
 
Kiambi, D. (2016). Testing the applicability of relationship cultivation strategies in public diplomacy. 
Paper at International Public Relations Research Conference (IPRRC), Miami, Florida. 



 
Ciera Kirkpatrick, assistant professor, (2021 – present)  
 
Intellectual Contributions 
Kirkpatrick, C., & Lee, S. (2022). Comparisons to picture-perfect motherhood: How Instagram's 
idealized portrayals of motherhood affect new mothers' well-being, Computers in Human Behavior, 
Volume 137. (Journal Article) 
 
Hu, S., Kirkpatrick, C., Hong, Y., Lee, N., Lee, S., & Hinnant, A. (2022). Improving rural White men’s 
attitudes toward clinical trial messaging and participation: Effects of framing, exemplars and trust, 
Health Education Research, Volume 37, Issue 6. Page 476-494. (Journal Article) 
 
Kirkpatrick, C., Hu, S., Lee, N., Hong, Y., Lee, S., & Hinnant, A. (2022). Overcoming Black 
Americans’ psychological and cognitive barriers to clinical trial participation: Effects of news framing 
and exemplars, Health Communication,1-13. (Journal Article) 
 
Kirkpatrick, C., & Lee, S. (2021). Effects of Instagram body portrayals on attention, state body 
dissatisfaction, and appearance management behavioral intention, Health Communication, 1-12. 
(Journal Article) 
 
Lee, S., Lee, N., & Kirkpatrick, C. (2021). Effects of communication source and racial representation in 
clinical trial recruitment flyers, Health Communication, 1-13. (Journal Article) 
 
Presentations and Papers 
Schlosser, A., Kirkpatrick, C., Boling, K., Hample, J., Habecker, P., Subramanian, R., & Jones, V. 
(2023). #NarcanSavesLives: Strength and solidarity in youth digital activism in an overdose crisis. 
Abstract presented at Harm Reduction International Conference, Melbourne, Australia. 
 
Schlosser, A., Subramanian, R., Boling, K., Hample, J., Kirkpatrick, C. E., Habecker, P., 
Jones, V. (2023). #NarcanSavesLives: Digital assembly and social construction of a public health 
intervention. Abstract presented at Health Humanities Consortium, Cleveland, OH. 
 
Kirkpatrick, C. E., Hu, S., Lee, N., Hong, Y., Lee, S., & Hinnant, A. (2022, May).  
Overcoming barriers to clinical trial participation among Black Americans. Paper presented at the 
International Communication Association (ICA) Conference, Paris, France.  
  
Boman, C. D., Kirkpatrick, C. E., Lee, S., & Hinnant, A. (2022, May). Testing the combined  
effects of temporal distance and loss/gain framing on health topics. Abstract presented at the 
International Communication Association (ICA) Conference, Paris, France.  
  
Hong, Y., Lee, N., Hu, S., Kirkpatrick, C. E., Lee, S., & Hinnant, A. (2022, May). Effects of  
framing and visuals in COVID-19 vaccination messages: Race and vaccine status as moderators. Paper 
presented at the International Communication Association (ICA) Conference, Paris, France. 
 



 
 
Katherine Krcmarik, assistant professor of practice, (2016 – 2022) 
Artistic and Professional Performances and Exhibitions 
Krcmarik, K. (2020), A Space of Their Own: A Monument to Women in Design. (Art) 
 
Krcmarik, K. (2019), A Space of Their Own: A Monument to Women in Design, Mott Community 
College. (Art) 
 
Krcmarik, K. (2018), Split Gallery Grand Opening Show, Split Gallery. (Art) 
 
Krcmarik, K. (2018), Wordplay, Womenmade Gallery. (Art) 
 
Krcmarik, K. (2017), I Love You. I Hate You. Don’t Leave Me., Vermont College of Fine Arts. (Art) 
 
Krcmarik, K. (2017), SeeUS Show, AIGA Rhode Island. (Art) 
 
Krcmarik, K. (2017), PrintAustin Trade Portfolio, Cultural Arts Division of the City of Austin Economic 
Development Department and by the Still Water Foundation. (Art) 
 
Krcmarik, K. (2016), 2016 Art Prize, ArtPrize Grand Rapids. (Art) 
 
Krcmarik, K. (2016), 2016 Annual Great Lakes Regional Community College Exhibition, Wayne State 
University. (Art) 
 
Intellectual Contributions 
Krcmarik, K. (2021). Women of the Federal Art Project poster division, Baseline shift: Untold stories of 
women in graphic design history Levit, B. Princeton Architectural Press. Page 32-41. 
 
Laurie Lee, professor, (1992 – present)  
 
Intellectual Contributions 
Lee, L. (2023). How local TV news is surviving disruption as newspapers fail: Lessons learned, Journal 
of Free Speech Law, (3)1. (Journal Article) 
 
Lee, L. (2023). How local TV news is surviving disruption as newspapers fail: Lessons learned. In Kyle 
Langvardt & Gus Hurwitz, eds., Media and Society After Technological Disruption. Cambridge 
University Press. (Book Chapter) 
 
Bender, J., & Lee, L. (2023). Law for Media Professionals. Great River Publishing. (Textbook) 
 
Caristi, D., Davie, W., & Lee, L. (2021). Communication Law: Practical Applications in the Digital 
Age, 3rd ed., Routledge. (Textbook) 
 
Lee, L. (2021). Smart home data privacy and an evolving Fourth Amendment, Stetson Law Review, 
51(1), 69-93. (Journal Article) 



 
Lee, L. (2016). Privacy: Future threat or opportunity? Chapter 14. In R. Brown, V. Jones, & B. Wang 
(Eds.), The New Advertising: Branding, Content and Consumer Relationships in the Data-driven Social 
Media Era; New Media, New Uses, New Metrics (Vol. 2). Santa Barbara: Praeger/ABC Clio. (Book 
Chapter) 
 
Presentations and Papers 
Lee, L. (2023). Is this for real? Finding relief for deepfakes through the torts of misappropriation and 
right of publicity. Paper at Association for Education in Journalism and Mass Communication 
convention, Washington, D.C. 
 
Lee, L. (2023). Survival of the fittest? Factors explaining the continued success of local TV news. Paper 
at WMEMC 15th World Media Economics and Management Conference, Seoul, South Korea. 
 
Lee, L. (2023). Evolving electronic media law and technology. Panel presentation at Broadcast 
Education Association conference, Las Vegas, Nevada. 
 
Lee, L. (2023). 2023 Telecom update (privacy). Panel presentation at Broadcast Education Association 
conference, Las Vegas, Nevada. 
 
Lee, L. (2023). Sustaining journalistic institutions. Panel presentation for Journal of Free Speech Law 
Public Conversation Series, webinar. Online. 
 
Lee, L. (2023). Tackling deepfakes through the torts of misappropriation and right of publicity. Paper at 
Media Law and Policy Scholars Conference (MLPSC) 2023 (virtual).  
 
Lee, L. (2022). Innovations in teaching journalism and law. Panel presentation at Broadcast Education 
Association conference, Las Vegas, Nevada. 
 
Lee, L. (2022). Privacy issues (Telecom update). Panel presentation at Broadcast Education Association 
conference, Las Vegas, Nevada. 
 
Lee, L. (2021). A new era of antitrust: A means to protecting consumer data privacy? Paper at WMEMC 
14th World Media Economics and Management Conference, Rome, Italy (virtual).  
 
Lee, L. (2021). Privacy issues (Telecom update). Panel presentation at Broadcast Education Association 
conference, Las Vegas, Nevada (virtual). 
 
Lee, L. (2021). Thunderdome 3: Prometheus v. FCC. Panel presentation at AEJMC Southeast 
Colloquium, Elon University, (virtual). 
 
Lee, L. (2020). Cinematography Exercises. Panel presentation at Broadcast Education Association On-
Location conference (virtual). 
 
Lee, L. (2020). Privacy (Telecom update). Panel presentation at Broadcast Education Association 
conference (virtual). 



 
Lee, L. (2019). Hello Alexa, can you keep a secret? Privacy and Fourth Amendment implications of 
smart speakers. Paper at Broadcast Education Association convention, Las Vegas, Nevada. 
 
Lee, L. (2019). Privacy (Telecom update). Panel presentation at Broadcast Education Association 
conference, Las Vegas, Nevada. 
 
Lee, L. (2018). Net neutrality: The digital intersection of access, speed, expression, policy, and 
commerce. Panel presentation at Association for Education in Journalism and Mass Communication 
convention, Washington, D.C. 
 
Lee, L. (2018). Too much TV? The economics of peak TV in a new golden age of television. Paper at 
WMEMC 13th World Media Economics and Management Conference, Cape Town, South Africa.   
 
Lee, L. (2018). Privacy (Telecom update). Panel presentation at Broadcast Education Association 
conference, Las Vegas, Nevada. 
 
Lee, L. (2017). Tag suggestions: Facial recognition privacy law and the case against Facebook. Paper at 
Broadcast Education Association convention, Las Vegas, Nevada. 
 
Lee, L. (2017). Privacy (Telecom update). Panel presentation at Broadcast Education Association 
conference, Las Vegas, Nevada. 
 
 
Maria Marron, professor, (2014 – present)  
 
Intellectual Contributions 
 
Marron, M. (2021). Editor and author of Preface, and chapter contributor, Misogyny Across Global 
Media (Lanham, Maryland: Lexington Books, an imprint of Rowman and Littlefield, Inc.); published 
March 2021, 342 pages  
 
Marron, M. (2019). Editor and author of Preface and Introduction, Misogyny and the Media in the Age 
of Trump (Lanham, Maryland: Lexington Books, an imprint of Rowman and Littlefield, Inc.); published 
in December 2019, 406 pages.  
 
Presentations and Papers 
Marron, M (2023). “Reporting Ireland’s Turf Troubles: Outside Regulation and Local Activism,” Paper 
presented to the Community Communication and Alternative Media Section, International Association 
for Media and Communication Research conference, Lyon, France. July 9-14 
 
Marron, M, (2023). “Mediating femicide and sexual violence in Ireland 2018-2023,” Paper presented to 
the Gender and Communication Section, International Association for Media and Communication 
Research conference, Lyon, France. July 9-14 
 



Marron, M. (2022). Navigating media in the United States. Oral Presentation at UNL English Language 
Institute Fulbright Fellows, Lincoln. 
 
Marron, M. (2021). Misogyny across global media. Oral Presentation at University of Ottawa, The 
Shirley E. Greenberg Chair for Women and the Legal Profession Speaker Series, Virtual. 
 
Marron, M. (2021). Panelist, “Is there a doctor in the house: Dr. vs Ms. Jill Biden,” Midwinter 
conference, Association for Education in Journalism and Mass Communication, Virtual, University of 
Oklahoma 
 
Marron, M. (2020). Discussing harassment and assault: Tools for preparing students for the workplace. 
Media Management, Economics and Entrepreneurship Division and the Commission on the Status of 
Women Virtual conference. Oral Presentation at AEJMC convention, Virtual. 
 
Marron, M. (2019). Panelist and Moderator, Misogyny and the Media, International Association for 
Media and Communication Research, Madrid 
 
Jill Martin, assistant professor of practice, (2018 – present)  
 
Wagler, A., Martin, J., & Mesropov, K. (2022). The Experience Lab: Student-run media platforms from 
day one at scale, Teaching Journalism & Mass Communications, 61-71. (Journal Article) 
 
 
Bernard McCoy, professor, (2006 – present)  
 
Artistic and Professional Performances and Exhibitions 
McCoy, B. (2018), Black Jack Pershing: Love and War, GI Joe Film Festival. (Theatre) 
 
McCoy, B. (2018), Black Jack Pershing: Love and War, National WWI Museum and Memorial. 
(Theatre) 
 
McCoy, B. (2018), Black Jack Pershing: Love and War, National Archives and Records Administration. 
(Theatre) 
 
Intellectual Contributions 
McCoy, B. (2021). Unidentified remains of U.S. Service Members reinterred in Hawaii as Offutt project 
winds down. Nebraska Public Media. (Broadcast Media) 
 
McCoy, B. (2021). In the trenches: College student online/remote learning experiences during the 
COVID-19 Pandemic, Journal of Media Education, 3, 18-41. (Cited Research) 
 
McCoy, B. (2021). Navy sailor Louis Tushla brought home to Nebraska. Nebraska Public Media. 
(Broadcast Media) 
 
McCoy, B. (2021). Pandemic porch concerts use music to chronicle highs and lows. Nebraska Public 
Media. (Broadcast Media) 



McCoy, B. (2021). Live music on the radio has a long history in Kansas (It May Have a Future Too). 
Nebraska Public Media. (Broadcast Media) 
 
McCoy, B. (2021). The "Pleasant Valley Gang" paved the way for today's live-streaming concerts. 
Nebraska Public Media. (Broadcast Media) 
 
McCoy, B. (2020). Gen Z and digital distractions in the classroom: Student classroom use of digital 
devices for non-class related purposes, Journal of Media Education, 2, 5-23. (Cited Research) 
 
Brian Petrotta, assistant professor, (2021 – present)  
 
Intellectual Contributions 
Petrotta, B., &McGuire, J. (2021). A shaky bet: Legalized sports betting in the United States, Journal of 
Sports Media, 99-121. (Journal Article) 
 
Beard, F., Petrotta, B., & Dischner, L. (2021). A history of content marketing, Journal of Historical 
Research in Marketing, 139-158. (Journal Article) 
 
Presentations and Papers 
Petrotta, B. (2023). Sports broadcasting showcase panel. Other at BEA Annual Convention, Las Vegas, 
NV. 
 
Petrotta, B., & Lopez-Gonzalez, H. (2023). Beyond betting: Media usage, risk behaviors and 
problematic sports betting in the U.S. Paper at International Association of Communication and Sport 
IACS Annual Summit, Barcelona, Spain. 
 
Petrotta, B., & Stamm, J. (2023). What are best practices in Communication and Sport Pedagogy? Other 
at IACS Annual Summit, Barcelona, Spain. 
 
Petrotta, B., & Timm, A. (2022). Hubris and humor: Unlocking the language of sports betting. Paper at 
AEJMC Annual Conference, Detroit, MI. 
 
Petrotta, B. (2022). Sports broadcasting showcase panel. Other at BEA Annual Convention, Las Vegas, 
NV. 
 
Petrotta, B., Bell, T., & Meeks, L. (2022). (Dis)Placing space: COVID-19 and its altering effect on play-
by-play announcers' professional uniqueness. Paper at IACS Annual Summit, Glassboro, NJ. 
 
Petrotta, B. (2021). Why now? The path to legalized sports betting in the U.S. Lecture at CoJMC 
Knowledge on Tap, Zoom. 
 
Petrotta, B. (2021). From prohibition to promotion: Discursive power in the legalization of sports 
betting. Paper at AEJMC Annual Conference, Online virtual conference. 
 
 
Mary Kay Quinlan, associate professor emeritus, (2003 – 2020)  



 
Intellectual Contributions 
Quinlan, M., & Sommer, B. (2018). The oral history manual, 3rd edition, The Oral History Manual, 3rd 
edition. Rowman & Littlefield. (Book) 
 
Quinlan, M. (2017). Mission of Change in Southwest Alaska. Volume 44, Issue 2. Page 416-418. Book 
Review) 
 
Quinlan, M. K. (2016). Proceedings of the 2015 Rural Futures Conference. (Conference Proceeding) 
 
Presentations and Papers 
Quinlan, M. (2016). The people who made it work: Voices from the factory floor at Cushman Motor 
Works. Lecture at Kregel Windmill Museum fall meeting, Nebraska City, NE. 
 
Quinlan, M. (2016). The people who made it work: Voices from the factory floor at Cushman Motor 
Works. Paper at Oral History Association Oral History Association annual conference, Long Beach, CA. 
 
Jerry Renaud, professor emeritus, (1988-2019)  
 
Presentations and Papers 
Renaud, J. (date). Sneak peek of Native Daughter's Oklahoma. Reading of Creative Work/Performance 
at same Vision Maker's Film Festival, Mary Riepa Ross theater in Lincoln, Neb. 
 
Renaud, J. (2017). Social and solutions journalism: A new way of teaching the next generation of 
reporters. Other at Broadcast Education Association, Las Vegas, Nevada. 
 
Renaud, J. (2017). Game changer: Exploring experiential learning experiences for students in sports 
media and communication. Other at International Association for Communication and Sports 2017 
Summit, Phoenix, Arizona. 
 
Renaud, J., McCoy, B., Wagler, A., & Sallee, S. (2016). Oral Presentation at Broadcast Education 
Association, Las Vegas, Nevada. 
 
Kaci Richter, assistant professor of practice, (2019 – present) 
 
Artistic and Professional Performances and Exhibitions 
Richter, K. (2019). The Mixtape, 90.3 KRNU. (Radio Show) 
 
Richter, K. (2023). Death Zone and Darling Spies. (Audiobook Narrator and Producer) 
 
Richter, K. (2022). Sugar Work. (Audiobook Producer) 
 
Richter, K. (2022). News Zero. (Audiobook Narrator and Producer) 
 
Richter, K. (2021). Death of the Senate, University of Nebraska Press. (Audiobook Producer) 
 



Richter, K. (2019). "Nebraska" by Kwame Dawes, University of Nebraska Press. (Audiobook producer) 
 
Richter, K. (2019). Terrorism, Betrayal, and Resilience: My Story of the 1998 U.S. Embassy Bombings 
by Prudence Bushnell, University of Nebraska Press. (Audiobook Narration and production) 
 
Intellectual Contributions 
Richter, K., & Martin, J. (2024). The sound of business journalism: How business journalism thrives on 
audio platforms, in The Routledge Companion to Business Journalism. Joseph Weber, Taylor & Francis. 
(Book Chapter) 
 
Presentations and Papers 
Richter, K., R. (2021). Podcasting. Oral Presentation at Mobile Me & You Mobile Me & You 
Conference, Virtual. 
 
Richter, K. (2021). Podcasting. Oral Presentation at Nebraska High School Press Association Nebraska 
High School Press Association fall convention, Lincoln, NE. 
 
Richter, K. (2021). We Should Start a Podcast. Demonstration at Nebraska Press Women Nebraska 
Press Women Conference, Grand Island, NE. 
 
Jennifer Sheppard, assistant professor of practice, (2019-2022) 
 
Presentations and Papers 
Starita, J., & Sheppard, J. (2021). Climate Change Nebraska. Presentation at the 23rd Annual Scottsbluff 
Multicultural Leadership Conference,  
 
Starita, J., & Sheppard, J. (2021). Climate Change & Culture in the Great Plains. Presentation at 46th 
Annual Great Plains Conference, 
 
Sheppard, J. (2020). Climate Change Nebraska. Presentation to Women Investing in Nebraska. 
 
John Shrader, associate professor, (2017 – present) 
 
Artistic and Professional Performances and Exhibitions 
Shrader, J. (2017 - present). Watch the Media. 90.3 KRNU (Radio) [approx. 35 new episodes a year] 
 
Intellectual Contributions 
 
Shrader, J. (2013 – present) Host and Producer, Watch the Media. Interview radio show and podcast. 
Guests are local, regional and national media figures, mostly sports but not exclusively.  

Shrader, J. (2011- present) KCBS Radio and KSRO Radio, occasional appearances to comment on news 
and sports and media, average 4-6 appearances annually (approximately 4-8 minutes each) 

Shrader, J. (expected publication Fall 2023). 
Love and Loyalty in the Fighting Game Community, in the book Diversity and Inclusion in the eSports 
Industry. Editor Mary Lou Sheffer (University of Southern Mississippi). Lexington Books. 



 
Shrader, J. (2020). 
Sports, Chapter 8 in the book, Navigating the News. Editor, Richard Craig (San Jose State University) 
Published by Peter Lang ISBN 9781433151286 [Electronic 9781433151309] 
 
Shrader, J. (2020). “27 Hours a Week” Radio documentary on local news and sports host Chris 
Schmidt. (Sevareid award winner)   
 
Shrader, J. & Casillo, D. (2019). 
“Home Field Advantage? Exploring Credibility of British and American announcers covering United 
States Soccer” Lead author Soccer and Society.  Jan2019, Vol 21, Issue 3, p 259-273 
 
Shrader, J. (2018) “Sport and the Immigrant Experience in Small Town Nebraska.” Radio Report for 
NET (now Nebraska Public Media). (BEA award winner) 
 
Shrader, J. (2017).  The Border War for Mexican American Soccer Players: How Family and National 
Identity Play Out on the Field, in the book Perspectives on the U.S.-Mexico Rivalry: Passion and 
Politics in Red, White, Blue and Green. Editors Jeffrey W. Kassing (Arizona State) and Lindsey J. Mean 
(Arizona State.) Published by Palgrave Macmillan ISBN 9783319558308 [Electronic 9783319558318] 
DOI 10.1007/978-3-319-55381-8 
 
Shrader, J. (2016).  Television, Sports and Twitter: Building Soccer Communities Around the World, in 
the book Friends, Lovers, Co-Workers, and Community: Everything I Know About Relationships I 
Learned from Television. Editors Kathleen Ryan (University of Colorado), Springer, Macey, and 
Erickson. Published by Lexington Books ISBN 9781498512954 [Electronic 9781498512961] 
 
 
Presentations and Papers 
 
Shrader, J. (2022) Invited Presenter and Panelist  
“Sports Media Consumption: From Bogota to Boston to Barcelona”  
BEA Latin America Conference. Bogota, Colombia. October 2022.  
  
Shrader, J.  (2022) Invited Presenter and Panelist  
“The Wide, Wide World of Sports is Getting Smaller” 
BEA Latin America Conference. Bogota, Colombia. October 2022. 
 
Shrader, J. (2020) Invited Panelist. 
“Broadcast Showcase” Presentation on UNL sports media program 
BEA, Las Vegas, April 2020 (canceled because of Covid-19 pandemic) 
  
Shader, J. (2019) Invited panelist 
“Sports and the Immigrant Experience: Mexican American Soccer” 
BEA Latino, Merida, Mexico, November 2019 
Presenter at the first ever BEA Latino conference, which included scholars from both the U.S. and Latin 
America 
 



Shrader, J. (2019) Invited panelist 
“Beyond the Broadcast: How to Produce, Promote and Immerse your Sports Coverage in the 
Community” 
BEA, Las Vegas, April 2019 
  
Shrader, J. (2018) Invited panelist 
 “Did She Really Say That? How Sports Media Present and Represent Political, Social and Cultural 
Issues” 
Organizer and moderator 
AEJMC, Washington DC, August 2018 
  
Shrader, J. (2018) Invited panelist 
“High Impact Sports” – how to make local sports reporting more relevant and have a high impact on the 
news show and the audience 
Midwest Broadcast Journalists Association (MBJA) 
Minneapolis, April 2018 
  
Shrader, J. (2018) Invited panelist  
Broadcast Showcase 
Presentation with questions on UNL sports media program 
BEA, Las Vegas, April 2018 
  
Shrader, J. (2018) Invited panelist 
“Can We Talk About That? Sports media’s Place in the Political, Social and Cultural Landscape” 
Organizer, presenter and moderator 
BEA, Las Vegas, April 2018 
 
Jason Stamm, assistant professor, (2021 – present) 
 
Intellectual Contributions 
Stamm, J., & Boatwright, B. (2021). We love you, we hate you: Fan Twitter response to top college 
football recruits’ decisions. International Journal of Sport Communication, 14(4), 530-553. 
https://doi.org/10.1123/ijsc.2021-0031 (Journal Article) 
 
Stamm, J. (2021). Social media: Private conversations in public places. Chapter in Now media: The 
evolution of electronic communication, Routledge-Taylor & Francis, (pp. 157-182). (Book Chapter) 
 
Harrison, G., Kerns, C., & Stamm, J. (2021). Covering the Rooney Rule: A content analysis of print 
coverage of NFL head coaching searches, Howard Journal of Communications, 33(5), 435-451. (Journal 
Article) 
 
Love, A., Winemiller, Stamm, J., & Harrison (2021). “I don’t know how you get past that”: Racism and 
stereotyping in college football recruiting media, Sociology of Sport Journal, 39(2), 141-149. (Journal 
Article) 
 
Presentations and Papers 



Stamm, J., & Boatwright, B. (2023). 'Deteriorating our relationship for no good reason': Collegiate 
beat writers' perceptions of their PR counterparts. Paper at National Communication Association, 
Washington, DC. 
 
Walsh, J., Boling, K., Stamm, J., & Petrotta, B. (2023). Perjurers, rapists, and zealots are ending 
abortion": Sports journalists' reaction to the loss of abortion rights. Paper at The Association for 
Education in Journalism and Mass Communication, Washington, DC. 
 
Alspach, S., Harrison, G., Horky, T., Petrotta, B., Pratt, A., Reed, S., & Stamm, J. (2023). Best Practices 
in Communication and Sport Pedagogy. Panel accepted for presentation at the annual conference for the 
International Association for Communication and Sport, Barcelona, Spain. 
 
Lavelle, K. & Stamm, J. (2023). COVID, NIL and mental health: How collegiate student athletes juggle 
increased pressures and stressors. Paper accepted for presentation at the annual conference for the 
International Association for Communication and Sport, Barcelona, Spain. 
 
Stamm, J. (2022). Five Stars? Four Stars? A Uses and Gratifications Approach to Who Follows College 
Sports Recruiting Websites. Paper presented at the annual conference for The Association for Education 
in Journalism and Mass Communication, Detroit, MI. 
 
Stamm, J. & Whiteside, E. (2022). “Ask and you shall receive:” Sedona Prince, Twitter, and the 
tempting promises of neoliberalism. Paper presented at the annual conference for The Association for 
Education in Journalism and Mass Communication, Detroit, MI. 
 
Stamm, J. & Carter, A. (2022). It Just Means More During a Pandemic: Fan Response to the SEC’s 
2020-21 and 2021-22 College Football Seasons. Paper presented at the annual conference for the 
International Association for Communication and Sport, Philadelphia, PA. 
 
Boatwright, B. & Stamm, J. (2022). An unspoken dance: Beat writer perceptions of their relationship 
with media relations. Paper presented at the annual conference for the International Association for 
Communication and Sport, Philadelphia, PA. 
 
Harrison, G., Kerns, C., & Stamm, J. (2021). Covering the Rooney Rule: A Content Analysis of Print 
Coverage of NFL Head Coaching Searches. Paper presented virtually at the annual conference for The 
Association for Education in Journalism and Mass Communication. 
 
Joseph Starita, professor emeritus, (2000-2020) 
 
Intellectual Contributions 
Starita, J. (2017). Podcast on Major Constitutional Issues in American History. Washington Post. 
(Broadcast Media) 
 
Starita, J. (2017). A Warrior of the People. (Audiobook) 
 
Starita, J. (2016). "A Warrior of the People - How Susan La Flesche Overcame Gender and Racial 
Inequality to Become America's First Indian Doctor". St. Martin’s Press. (Book) 



 
Presentations and Papers 
Starita, J. (2018). A warrior of the people. Keynote/Plenary Address at Tattered Covered Book Store 
Tattered Covered Book Store, Denver, Colorado. 
 
Starita, J. (2018). A warrior of the people. Keynote/Plenary Address at Omaha Town Hall Omaha Town 
Hall Lecture Series, Omaha, Nebraska. 
 
Amy Struthers, professor emeritus, (2003-2021)  
 
Intellectual Contributions 
Struthers, A. (2016). Experiential education in a student-run startup: A case study of a for-profit for-
credit advertising agency. Developments in Business Simulation and Experiential Learning, 47-53. 
(Journal Article) 
 
 
Bruce Thorson, associate professor emeritus, (2006-2022)  
 
Presentations and Papers 
Thorson, B. (2018). Other at Pictures of the Year International, Columbia, MO. 
 
Marie Sriyani Tidball, assistant professor of practice, (2008-2017) 
 
Intellectual Contributions 
Tidball, M. S., & Rajaram, S. (2016). Nebraska Sex Trafficking Survivors Speak – A Qualitative 
Research Study. (Research Report) 
 
Presentations and Papers 
Tidball, M. S. (2016). Injustices in the world. Oral Presentation at UNL MLK Jr Week UNL PANEL 
DISCUSSION, Student Union. 
 
Shari Veil, dean and professor (2020 – present) 
 
Intellectual Contributions 
Veil, S. R. (2022). Crisis Communication, Public Relations. In E. Ho, C. Bylund, & J. van Weert (Eds.), 
International Encyclopedia of Health Communication. New York: Wiley. (Book Chapter) 
 
Veil, S. R., & Waymer, D. (2021). Crisis narrative and the paradox of erasure: Making room for 
dialectic tension in a cancel culture. Public Relations Review, 47(3), 102046. (Journal Article) 
 
Veil, S. R., Woods, C. L., & Crace, R. D. (2021). Crisis memorials: Balancing renewal and resilience. In 
E. Stern (Ed.), Oxford Encyclopedia of Crisis Analysis. New York: Oxford University Press. (Book 
Chapter) 
 



Woods, C. L., & Veil, S. R. (2020). Balancing transparency and privacy in a university sexual 
misconduct case: A legal public relations case study. Journal of International Crisis & Risk 
Communication, 3(1), 103-136. (Journal Article) 
 
Veil, S. R., & Ambrose, K. L. (2020). Fixing the broken link: Communication strategies for supply 
chain crises. In F. Frandsen & W. Johansen (Eds.), Handbook of crisis communication (pp. 341-359). 
Berlin: De Gruyter Mouton. (Book Chapter) 
 
Veil, S. R., & Dillingham, L. (2020). Reputational interdependence and spillover: Exploring the 
contextual challenges of spillover crisis response. In F. Frandsen & W. Johansen (Eds.), Handbook of 
crisis communication (pp. 361-382). Berlin: De Gruyter Mouton. (Book Chapter) 
 
Veil, S. R., Anthony, K., Sellnow, T. L., Staricek, N., Young, L., & Cupp, P. (2020). Revisiting the best 
practices in risk and crisis communication: A multi-case analysis. In H. D. O’Hair & M. J. O’Hair 
(Eds.), Handbook of applied communication research (pp. 377-396). New York: Wiley. (Book Chapter) 
 
Presentations and Papers 
Veil, S. R. (2023). Stakeholder activism: Hijacking and holding accountable. Graduate seminar in crisis 
communication at the Jyväskylä University School of Business & Economics. Jyväskylä, Finland. 
(virtual). 
 
Veil, S. R. (2023). Engaging with the community: Innovative curricular initiatives. Panelist for the 
Association of Schools of Journalism & Mass Communication “Call for Leadership” series. (virtual). 
 
Veil, S. R. (2022). The contextual challenges of spillover crisis. Keynote presented at the Erasmus 
Research Centre for Media, Communication and Culture Research Symposium. Rotterdam, Netherlands. 
(virtual). 
 
Moore, J., Veil, S. R., Palenchar, M. J., Hayes, R., & Wigley, S. (2022). Beyond “thoughts and prayers”: 
Incorporating memorialization and grief leadership into the crisis communication plan. Panel presented 
at the PRSA Educators Academy Summit, Grapevine, TX. 
 
Veil, S. R., & Waymer, D. (2021). Crisis narrative and the paradox of erasure: Making room for 
dialectic tension in a cancel culture. Paper presented at the International Communication Association 
Conference. (virtual). 
 
Veil, S. R. (2021). Learning in and from crises. Keynote presented at the International and 
Transdisciplinary Conference on Emerging from Emergencies funded by the German Ministry of 
Education and Research. (virtual) 
 
Veil, S. R. (2020, October). Best practices in crisis communication. Presented the University of New 
South Wales Inaugural Sydney Lectures. Sydney, Australia. (virtual) 
 
Veil, S. R., & Palenchar, M. J. (2020). “Believe in something. Even if it means sacrificing everything”: 
The challenges and opportunities of competing on social purpose. Paper presented at the International 
Public Relations Research Conference, Orlando, FL. 



 
Adam Wagler, associate professor, (2013 – present)  
 
Intellectual Contributions  
 
Wagler, A. (2023). Teaming up with technology developers in STEM: A capstone advertising 
campaigns course collaborations with engineering and computer science, Journal of Advertising 
Education, 27(1), 7-22. (Journal Article) 
 
Wagler, A., Martin, J., & Mesropov, K. (2022). The Experience Lab: Student-run media platforms from 
day one at scale, Teaching Journalism & Mass Communications, 61-71. (Journal Article) 
 
Wagler, A., Krcmarik, K., & Yan, C. (2020). Proactive approach to diversity and inclusion: Designing 
an immersive, performance-driven, virtual reality-based diversity and inclusion training program, 
Journal of Design and Creative Technologies, (Journal Article) 
 
Wagler, A. (2019). Understanding of how communications students use interactive instructional 
technology from a user experience perspective, Journalism and Mass Communication Educator, 1, 79-
91. (Journal Article) 
 
Yan, C., & Wagler, A. (2018). Interactive digital game and childhood obesity, In H. Fitzgerald & D. 
Davies (Eds.), Obesity in Childhood and Adolescence (2nd). Santa Barbara: Praeger/ABC Clio. (Book 
Chapter) 
 
Wagler, A., & Hanus, M. (2018). Comparing virtual reality tourism to real life experience: Effects of 
presence and engagement on attitude and enjoyment, Call: What’s Next? The Future of Digital 
Entertainment – Communication Research Reports, 35(5), 456-464. (Journal Article) 
 
Wagler, A., Krcmarik, K., & Eno, A. (2018). Communication Design: Developing Content and Ideas for 
Digital Media. Dubuque, Iowa: Great River Learning. (Textbook) 
 
Wagler, A. (2016). The interaction is the message: A user experience perspective with owned media 
(pp.353-370), In R. Brown, V. Jones, & B. Wang (Eds.), The New Advertising: Branding, Content and 
Consumer Relationships in the Data-driven Social Media Era. Santa Barbara: Praeger/ABC Clio. (Book 
Chapter) 
 
Wagler, A., Wiseman, L. (2016). Shaking the magic 8 ball: Social media for readers and writers, In T. 
Hetland (Ed.), Teaching Literature with Digital Technology: Assignments. New York: Bedford/St. 
Martins. (Book Chapter) 
 
Presentations and Papers 
Wagler, A. (2023). Exploring the metaverse as a new platform for owned media. Lecture at University 
of South Carolina College of Information and Communications Visiting Professor Lunch and Learn, 
Columbia, SC. 
 



Wagler, A. (2022). Leadership Opportunities in Academia Panel. Faculty Leadership in Academia: 
From Inspiration to Reality (FLAIR) program, University of Nebraska-Lincoln, Lincoln, NE. 
 
Wagler, A. (2022). Teaming Up with Technology Developers: A Capstone Advertising Campaigns 
Course Collaborations with Engineering and Computer Science. Paper presentation at 2022 AEJMC 
Annual Conference, Detroit, MI. 
 
Wagler, A. & Martin, J. (2022). The Experience Lab: Student Run Media Platforms from Day One at 
Scale. Paper presentation at 2022 AEJMC Annual Conference, Detroit, MI. 
 
Wagler, A., Eno, A., & Krcmarik, K. (2020). Rethinking Visual Communication Curriculum: The 
Success of an Emporium Style Teaching Model. UB Tech Conference, Las Vegas, NV.  
 
Wagler, A. (2020). How Virtual and Augmented Reality Are Transforming Teaching and Learning. 
2020 Innovation in Pedagogy and Technology Symposium, Lincoln, NE. 
 
Wagler, A. (2020). Data Visualization using Google Data Studio. Hudl Marketing Technology Annual 
Retreat, Lincoln, NE. 
 
Wagler, A. (2019). Emerging Pedagogies with Augmented Reality and Virtual Reality. UNL Center for 
Transformative Teaching, Lincoln, NE. 
 
Wagler, A. (2019). Conference Discussant, The Many Faces of UX, Swanson Russell, Lincoln, NE. 
 
Wagler, A. (2018). Virtual Reality in Communications and Education. UNL Emeriti and Retirees 
Association Research Lecture Series, Lincoln, NE. 
 
Wagler, A. (2018). User Experience Perspective of Virtual Reality. 2018 Mid-America College Art 
Association Conference, Lincoln, NE. 
 
Wagler, A. (2018). Strategies for Staying Current with Immersive Media. University of Nebraska-
Lincoln Teaching Symposium, Lincoln, NE. 
 
Wagler, A. & Krcmarik, K. (2018). Rebuilding from the Ground Up: Developing a New Approach to 
Visual Communications Curriculum. 2018 AEJMC Annual Conference, Washington, DC. 
 
Wagler, A. & Krcmarik, K. (2018). Rethinking Visual Communication Curriculum: The Success of an 
Emporium Style Teaching Model. 2018 AIGA Design Educators MAKE Conference, 6/2018, 
Indianapolis, IN. 
  
Wagler, A. & Hanus, M. (2018). Comparing Virtual Tourism to Real Life Experience: Effects of 
Presence and Engagement on Attitude and Enjoyment. 68th Annual ICA Conference: Voices, Prague, 
Czech Republic.  
 
Wagler, A. & Krcmarik, K. (2018). Rethinking Visual Communication Curriculum: The Success of 
Emporium Style. 2018 Innovation in Pedagogy and Technology Symposium, Lincoln, NE. 



 
Wagler, A. & Nelson, C. (2017). Mechanical Engineering Capstone Projects in Rehabilitation Design. 
ASEE Annual Conference and Exposition, Columbus, OH. 
 
Wagler, A., Eno, A., & Krcmarik, K. (2018). A Year of Learning: Visual Communications Emporium 
Model. 2017 Innovation in Pedagogy and Technology Symposium, Lincoln, NE. 
 
“New Platforms, New Sources and New Metrics” Why We Need Data: The Importance, the Access and 
the Barriers to Marketing Data in a Digital World Panel. Chair and Presenter at 2017 American 
Academy of Advertising Annual Conference, 3/2017, Boston, MA. 
 
Wagler, A. & Eno, A. (2016). Rebuilding from the ground Up: A new visual communications program 
using a mashup of an emporium model and challenge based learning. 2016 Adobe EDUMAX, San 
Diego, CA. 
 
Wagler, A. (2016). The Interaction is the Message. The New Advertising Panel. 2016 AEJMC Annual 
Conference, Minneapolis, MN. 
 
Wagler, A. & Krcmarik, K. (2016). Rethinking Visual Communications Curriculum Through an 
Emporium Model” 2016 AIGA Design Educators Nuts + Bolts Conference, Bowling Green State 
University, Bowling Green, OH.  
 
Wagler, A., Eno, A., & Krcmarik, K. (2016). Visual Communications Emporium Model. 2016 
Innovation in Pedagogy and Technology Symposium, Lincoln, NE. 
 
Wagler, A., Renaud, J. & McCoy, B. (2016). Using Sports as a Way to Integrate Broadcasting with 
Advertising and Public Relations. 2016 Broadcast Education Association, Las Vegas, NV. 
 
Wagler, A. (2016). Importance of User Experience Design with Interactive Media. Eureka! 2016 
Extension Conference, Lincoln, NE 
 
Matthew Waite, professor of practice, (2010 – present)  
 
Intellectual Contributions 
Waite, M. (2016). 5 steps you need to take before you can jump into drone journalism, Massachusetts 
Broadcasters Association. (Web Content) 
 
Waite, M. (2016). In 60 days, drone journalism will be legally possible in any U.S. newsroom, Nieman 
Journalism Lab. (Web Content) 
 
Waite, M. (2016). WATCH: This 360° video takes you inside a sale barn on auction day, NET News. 
(Web Content) 
 
Presentations and Papers 
Waite, M. (2022). Extending the reporter with technology. Keynote/Plenary Address at Universidad San 
Francisco en Quito International Congress Periodismo en Debate, Quito, Ecuador. 



 
Waite, M. (2019). Drones for journalism. Keynote/Plenary Address at Pacific Lutheran University Life 
Under Drones, Tacoma, Washington. 
 
Waite, M. (2019). Visualizing sports data with R. Demonstration at Investigative Reporters and Editors 
NICAR 2019, Huntington Beach, California. 
 
Waite, M. (2018). Innovative approaches to drone journalism. Other at National Press Photographers 
Association NPPA Drone Summit, New York, NY. 
 
Waite, M. (2018). Drones for science journalism. Lecture at Association of British Science Writers UK 
Conference of Science Journalists, London, England. 
 
Waite, M. (2018). Drones in education. Lecture at Association of Education in Journalism and Mass 
Communications AEJMC 2018, Washington, DC. 
 
Waite, M. (2018). How to get your drone license. Other at Broadcast Education Association Broadcast 
Education Association Annual Conference, Las Vegas, NV. 
 
 
Jessica Walsh, assistant professor, (2020 – present)  
 
Intellectual Contributions 
Walsh, J., & Perreault M. (2023). What's with the water? The nature of the problem of reporting on 
nitrates in Nebraska, Newspaper Research Journal, Volume 44, Issue 1. (Journal Article) 
 
Kiewra, K., Walsh, J., & Labenz, C. (2023). Moving beyond fulfillment: Wisdom years stories of 
passion and purpose, Educational Psychology Review, Volume 35, Issue 20. (Journal Article) 
 
Perreault, M., Walsh, J., Perreault, G., & Moon, R. (2023). ‘Everything else is public relations’ How 
rural journalists draw the boundary between journalism and public relations in rural communities, Mass 
Communication and Society. https://doi.org/10.1080/15205436.2023.2243920 (Journal Article) 
 
Perreault, G., Moon, R., Walsh, J. F., & Perreault, M. F. (2022). “It’s Not Hate but … ”: Marginal 
Categories in Rural Journalism. Journalism Practice, 1–20. 
https://doi.org/10.1080/17512786.2022.2075782  (Journal Article) 
 
Walsh, J., & Martin, J. (2021). A study of retention and recruitment at southern and midwestern weekly 
U.S. newspapers., Grassroots Editor, 1-13. (Journal Article) 
 
Bullard, S., & Walsh, J. (2020). Everybody's an editor: Navigating journalism's changing landscape. 
Great River Learning. (Textbook) 
 
Presentations and Papers 
Walsh, J.,  Miller, S.,  Perreault, M. & Endurance, L. (2023, August 7-10).  Neutrality in Midwestern 
U.S. newspapers: An investigation on how community-oriented journalists in rural states report on 

https://doi.org/10.1080/17512786.2022.2075782


environmental water pollution news. Association for Education in Journalism and Mass Communication 
annual conference, Washington, D.C. 
 
Walsh, J., Boling, K.S., Stamm, J., & Petrotta, B. (2023, August 7-10). ‘Perjurers, rapists, and zealots 

are ending abortion’: Sports journalists’ reaction to the loss of abortion rights.  Association for 
Education in Journalism and Mass Communication annual conference, Washington, D.C 
 

Delaney, B., Walsh, J., Blankenship, J., & Luz, H. (2023, August 7-10). How college journalism 
educators introduce and teach AP Style. Association for Education in Journalism and Mass 
Communication annual conference, Washington, D.C. 

 
Perreault, M., Walsh, J., Perreault, G., & Moon, R. (2023, May 25-29). ‘Everything else is public 

relations’ How rural journalists draw the boundary between journalism and public relations in 
rural communities, International Communication Association annual conference, Toronto, 
Canada.  

 
Perreault, M., Walsh, J., Perreault, G., Moon, R., & Lincoln, L. (2023, May 25-29). ‘We don’t have a 

beat, we have a job’: Epistemologies of Rural Journalism. International Communication 
Association annual conference, Toronto, Canada.  

 
Walsh, J., Miller, S., Perreault, M. F., & Lawrence, E. (2023, May 9, 2023). How are journalists 

framing water stories in the Midwest? Daugherty Water for Food Global Institute annual global 
water conference, Lincoln, Nebraska.  

 
Perreault, G., Perreault, M., Walsh, J., Moon, R. & Lincoln, L. (2023, February 16) Journalistic 

epistemology of rural journalism: Radical resourcefulness in Appalachian news production. NC 
Local News Workshop, Chapel Hill, North Carolina. 

 
Perreault, M. &  Walsh, J., Perreault, G., Moon, R. & Lincoln, L.  (2023, February 24-25).  ‘We don’t 

have a beat. We have a job’: Epistemologies of rural journalism. Association for Education in 
Journalism and Mass Communication Midwinter conference, Norman, Oklahoma. 

 
Walsh, J. (2023, January 25). (Invited). What’s with the water: The nature of reporting on the problem 

of nitrates in Nebraska. Nebraska Association of Natural Resource Districts’ Annual Legislative 
Conference, Lincoln, Nebraska. (Prepared but did not present because of extenuating 
circumstances). 

 
Walsh, J., & Perreault, M. (2022, October 28). What’s with the water: The nature of reporting on the 

problem of nitrates in Nebraska. Midwest Public Health Innovation and Research Expo. 
University of Nebraska Medical Center, Omaha, Nebraska.  

 
Perreault, G., Moon, R., Walsh, J. F., & Perreault, M. F. (2022, August 4). “It’s Not Hate but … ”: 

Marginal Categories in Rural Journalism. [Top Paper Session, Community Journalism Interest 
Group]. Association for Education in Journalism and Mass Communication, Annual. Detroit, 
Michigan.  

 

https://drive.google.com/file/d/1Blm5y4tUMmnGJElavYc5fAS-eX4dzxIU/view?usp=sharing
https://drive.google.com/file/d/1Blm5y4tUMmnGJElavYc5fAS-eX4dzxIU/view?usp=sharing


Fargen Walsh, J., Perreault, M., Perreault, G., & Moon, R. (2022, May 26-31). Gleaning rural 
journalists’ strategic responses to covering environment and agriculture. International 
Communication Association. Paris, France.  

 
Moon, R., Fargen Walsh, J., Perreault, M., & Perreault, G. (2022, May 26-31). COVID-19 as an actor in 

the rural journalist’s network. International Communication Association. Paris, France. 
 
Jones, V., & Fargen Walsh, J. (2022, March 5). ‘The only woman I can tell to shut up’: Exploring 

continued PVA use among older, socially isolated adults during the pandemic. Association for 
Education in Journalism and Mass Communication, MidWinter Conference. University of 
Oklahoma. 

 
Fargen Walsh, J., & Perreault, M. (2021, March 7). Nitrate in Nebraska: A thematic analysis of 

coverage of nitrate contamination in the water. Association for Education in Journalism and 
Mass Communication, MidWinter Conference, University of Oklahoma (virtual). 

 
Fargen Walsh, J., & Martin, J. (2021, July 16). A study of retention and recruitment at Southern and 

Midwestern weekly U.S. newspapers. International Society of Weekly News Editors, annual 
conference, (virtual).  

 
Fargen Walsh, J. (2020, September 11).  Environmental journalism. What’s the Story and How Do I 

Write It? Orienting Oneself Around Climate Change in 2020. East Tennessee State University 
(virtual) 

 
 
Ming Wang, associate professor, (2012 – present)  
 
Intellectual Contributions 
Wang, M., & Choong, J. (2023). Disruptive and destructive? A typology of social bots in public 
relations, Journal of Digital and Social Media Marketing, Volume 10, Issue 4. Page 312-325. (Journal 
Article) 
 
Jones, V., & Wang, M. (2020). Firearms, brass knuckles… and support for gun control: The unintended 
influence of social media advertising on social issues, Journal of Brand Strategy, 171-189. (Journal 
Article) 
 
Wang, M., & Struthers, A. (2018). Health buzz at school: Evaluation of a state-wide teen health 
campaign, Health Marketing Quarterly, 151-166. (Journal Article) 
 
Wang, M. (2017). Using crisis simulation to enhance crisis management competencies: The role of 
presence, Journal of Public Relations Education, Volume 3, Issue 2. Page 96-109. (Journal Article) 
 
Wang, M., & Jones, V. (2017). How Instagram content affects brand attitudes and behavior, Journal of 
Digital & Social Media Marketing, Volume 5, Issue 2. Page 175-188. (Journal Article) 
 
 
Joseph Weber, professor emeritus, (2009-2023)  



 
Intellectual Contributions 
 
Weber, J. (2023). “When state secrets land in the hands of university librarians,” The Washington Post, 
Feb. 10, 2023, https://www.washingtonpost.com/education/2023/02/10/classified-documents-university-
library-trump-biden-pence/ (Newspaper article) 
 
Weber, J. (2023). The Big Picture. https://josephweber.substack.com/ (blog) 
 
Weber, J. (2022). Rhymes with Fighter: Clayton Yeutter, American Statesman. University of Nebraska 
Press (Book) 
 
Weber, J. (2021). Fairfield, Iowa (Transcendental Meditation Enclave), Fairfield, Iowa (Transcendental 
Meditation Enclave). (Web Content) 
 
Weber, J. (2020). Wells, Rob. The enforcers: How little-known trade reporters exposed the Keating Five 
and advanced business journalism. Journalism History, https://journalism-history.org/2021/02/08/wells-
the-enforcers/ (Book Review) 
 
Weber, J. (2020). Divided Loyalties: Young Somali Americans and the Lure of Extremism. Michigan 
State University Press (Book) 
 
Weber, J. (2020). “Islamist terrorism hasn't gone away. As president, Biden will have to confront it,” 
Miami Herald. Dec. 9, 2020. (Newspaper Article) 
 
Weber, J. (2018). Brights, follow-ups, roundups, sidebars and obituaries (pp.337-354), Writing and 
Reporting for the Media -- 12th Edition. Bender, Davenport, Drager & Fedler, Oxford University Press. 
(Book Chapter) 
 
Weber, J. (2017). Ranking journalism and communications programs: Administrators and faculty 
approve of the idea and assess potential criteria, Journalism & Mass Communication Educator, 72(1), 
37-51. (Journal Article) 
 
Weber, J. (2016). Teaching fairness in journalism: A challenging task, Journalism & Mass 
Communication Educator, 71(2), 163-174. (Journal Article) 
 
Weber, J. (2016). Foreword to "Show Me the Money: Writing Business and Economic Stories for Mass 
Communication," in C. Roush (Ed.), Show Me the Money: Writing Business and Economics Stories for 
Mass Communication, 3rd. Routledge (Book Chapter) 
 

 
Laura Wiseman, lecturer, (2021 – present)  
 
Intellectual Contributions 
Wiseman, L. (2022). Signs: Savannah to Key West. Zea Books. (Book) 
 

https://www.washingtonpost.com/education/2023/02/10/classified-documents-university-library-trump-biden-pence/
https://www.washingtonpost.com/education/2023/02/10/classified-documents-university-library-trump-biden-pence/
https://josephweber.substack.com/


Wiseman, L. (2022). Mudita: A Meditation for Joy, Abundance, and Others. (blog) 
 
Wiseman, L. (2022). Getting Started with Gratitude Mindfulness Meditation Practices. (blog) 
 
Wiseman, L., Mazza, A. (2022). Meditation Program to Calm Your Mondays. (blog) 
 
 
Changmin Yan, associate professor, (2015 – present)  
 
Intellectual Contributions 
 
Jones, V., Hanus, M., Yan, C., Shade, M., Boron, J., & Bicudo, R. (2021). Reducing loneliness among 
aging adults: The roles of personal voice assistants and anthropomorphic interactions, Frontiers in 
Public Health, 8. (Journal Article) 
 
Wagler, A., Krcmarik, K., & Yan, C. (2020). Proactive approach to diversity and inclusion: Designing 
an immersive, performance-driven, virtual reality-based diversity and inclusion training program, 
Journal of Design and Creative Technologies, link (Journal Article) 
 
Yan, C., & Wagler, A. (2018). Video games and childhood obesity (pp. 107-124) in H. Fitzgerald & D. 
Davies (eds), Obesity in Childhood Adolescence (2nd). Santa Barbara: Praeger/ABC Clio. (Book 
Chapter) 
 
Hindman, D. B., & Yan, C. (2016). The knowledge gap vs. the belief gap: Political ideology and 
inequities in beliefs about abstinence-only sex education. Journal of Health Communication, 29, 949-
957. (Journal Article) 
 
Shen, F., & Yan, C. (2016). Causal attributions and frames: An examination of the news media coverage 
of obesity among adults and children. Communication and Society, 31, 45-64. (Journal Article) 
  
Yan, C. (2015). Persuading people to eat less junk food: A cognitive resource match between attitudinal 
ambivalence and health message framing. Health Communication, 30, 251-260. (Journal Article) 
 
Presentations and Papers 
Yan, C. (2018). The science of health promotion: Message tailoring, interactive technology, and team 
science. Oral Presentation at UNL Faculty Connector, Lincoln, NE. 
 
Yan, C. (2018). Video games and childhood obesity. CYFS Summit on Research in Early Childhood: 
Creating Connections among Research, Practice & Policy, Lincoln, NE. 
 
Yan, C. (2016). Closing the health gap: An energy-balance approach to bridging early childhood obesity 
disparities among vulnerable children in Nebraska. Oral Presentation at University of Nebraska-Lincoln 
Extension Nebraska Extension’s Eureka! 2016 Conference, Lincoln, NE. 
 

https://designcreativetech.utexas.edu/proactive-approach-diversity-and-inclusion

	Mulhern, F., & Jones, V. (2018, April). Country-of-origin preferences among Chinese consumers, accepted paper presented at West East Institute International Academic Conference on Business & Economics, Management and Finance, Vienna.

