
CORE

SPORTS MEDIA & COMMUNICATIONS

Sports Capstone
SPMC 450

Media Relations & Promo.
SPMC 464

Ethics & Society
JOMC 487

Law
JOMC 486

Ethics & Society
JOMC 487

Law
JOMC 486

Ethics & Society
JOMC 487

Law
JOMC 486

Ethics & Society
JOMC 487

Law
JOMC 486

Sports Data Viz & Analytics
SPMC 350

Sports Writing
SPMC 250

Intro
SPMC 150

Experience Lab
JOMC 197/297/397

Complete 12 hours of CoJMC electives
COJMC ELECTIVES

Sports Writing & Reporting
SPMC 326

Sports Photography
SPMC 3XX

Sports Broadcasting
SPMC 375

TV Sports Reporting
SPMC 376

Sport in American Culture
SPMC 4XX

Adv. Sports Data Analysis
SPMC 460

Editing & Reporting I
JOUR 200a

Social Justice & the Media
JOMC 222

First Year
JOMC 100

Comm Design
JOMC 130s

Principles of Mass Media
JOMC 101

Editing & Reporting I
JOUR 200a

Social Justice & the Media
JOMC 222

First Year
JOMC 100

Comm Design
JOMC 130s

Principles of Mass Media
JOMC 101

Editing & Reporting I
JOUR 200a

Social Justice & the Media
JOMC 222

First Year
JOMC 100

Comm Design
JOMC 130s

Principles of Mass Media
JOMC 101

Editing & Reporting I
JOUR 200a

Social Justice & the Media
JOMC 222

First Year
JOMC 100

Comm Design
JOMC 130s

Principles of Mass Media
JOMC 101

Editing & Reporting IJOUR 200a
Social Justice & the MediaJOMC 222
Experience LabJOMC X97

First YearJOMC 100

Comm DesignJOMC 130s
Principles of Mass MediaJOMC 101

BROADCASTING MEDIA PRODUCTION

COLLEGE OF JOURNALISM AND MASS COMMUNICATIONS
Curriculum Map

Complete 12 hours, 9 hours must be ADPR
AREAS OF EMPHASIS

GLOBAL COMMPUBLIC RELATIONSDATA & ANALYTICSBRAND MGMTCREATIVE

ADVERTISING & PUBLIC RELATIONS

Global News
JOMC 380

Politics and the Media
JOMC 408

Global Advertising
ADPR 438

Global Advertising
ADPR 438

Int’l & Multicultural PR
ADPR 437

Race, Gender, Media
JOMC 422

PR Planning & Strategy
ADPR 350

Editing & Reporting II
JOUR 200B

Owned, Earned, Paid Media
ADPR 361

Interactive Design
ADPR 458

Digital Insights & Analytics
ADPR 434

Data Viz
JOUR 407

Digital Content Strategy
ADPR 362

Media Planning & Strategy
ADPR 360

Media Planning & Strategy
ADPR 360

Owned, Earned, Paid Media
ADPR 361

Brands & Branding
ADPR 484

Media Sales & Promotion
ADPR 488

Research
ADPR 481

Sports Media Relations & Promo.
ADPR 464

Digital Insights & Analytics
ADPR 434

Digital Content Strategy
ADPR 362

Account Planning
ADPR 357

Art Direction
ADPR 433

Digital Motion Graphics
BRDC 433

Creative Strategy & Concepting
ADPR 447

Interactive Media Design
ADPR 458

Copy & Concept
ADPR 323

Design & Layout
ADPR 333

UX/UI Design
ADPR 358

ADPR 466
Social Media Theory

Int’l & Multicultural PR
ADPR 437

Event Planning for Brands
ADPR 355

Crisis Mgmt
ADPR 457

PR Techniques
ADPR 451

PR Mgmt. & Case Studies
ADPR 450

Sports Media Relations & Promo.
ADPR 464

ADPR 466
Social Media Theory

Sports Data
SPMC 350

Data Journalism
JOUR 307

Applied Research
ADPR 381or or

Media Capstone
BRDC 400

Jacht
BRDC 429or

Complete 6 hours in1 focus area and an additional 6 hours of CoJMC electives
FOCUS AREAS

Experience Lab
JOMC 197/297/397

Writing & Content Dev
BRDC 260

Video Production
BRDC 269

Audio Content Creation
BRDC 227
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Media Capstone
JOUR/BRDC 400

Data Journalism
JOUR 307

JOURNALISM & BROADCAST NEWS

Complete 6 hours of BRDC/JOUR courses and 3 hours of CoJMC electives 
ELECTIVES

Adv. Brdc. Reporting
BRDC 472

Brdc. Documentary
BRDC 473

BRDC Performance
BRDC 477

Data Visualization
JOUR 407

News Apps
JOUR 408

Sport Reporting & Writing
JOUR 326

Magazine Editing & Design
JOUR 386

Global Eyewitness
JOUR 490a/b

Mobile Media Lab
JOMC 352

Glbl. News in the Age of Social Media
JOMC 380

Solutions Journalism
JOUR 305

The Real World II
JOUR 448

Digital Photojour/Multimedia
JOUR 404

Gov. Controls of Information
JOUR 414

Politics and the Media
JOMC 408

Literature of Journalism
JOMC 412

Finanical Communications
JOMC 420

Science Writing
JOMC 444

Experience Lab
JOMC 197/297/397

Info Gathering
JOUR 107

Editing & Reporting II
JOUR 200b

Select 6 hours

Beat Reporting
JOUR 302

Editing for Digital Media
JOUR 303

Nebraska Mosiac 
JOUR 346

News Writing and Audio
BRDC 372

News Videography
BRDC 374

Multimedia Journalism
JOUR 304

Adv. Photojournalism
JOUR 306

AUDIO MULTIMEIDA

News Writing and Audio
BRDC 372

Sports Broadcasting
BRDC 375

Adv. Audio Production
BRDC 327

Podcasting
BRDC 427

VIDEO

Studio Production
BRDC 328

Cinematography
BRDC 359

Adv. Videography
BRDC 469

News Videography
BRDC 374

Brdc Documentary
BRDC 473

Adv. Photojournalism
JOMC 306

Digital Motion Graphics
BRDC 433

UX/UI Design
ADPR 358

Interactive Media Design
ADPR 458

Design & Layout
ADPR 333

Digital Motion Graphics
BRDC 433

Digital Content Strat.
ADPR 362

Multimedia Journalism
JOUR 304

Research & Strategy
ADPR 283

Strategic Writing
ADPR 221

Intro to ADPR
ADPR 151

Experience Lab
JOMC 197/297/397

Applied Research
ADPR 381

Campaigns
ADPR 489

Jacht
ADPR 429or

Competitions
ADPR 439or

CREDITS

16

12

12

12

52 total

No Credit

Career Dev
JOMC 20

Senior Exit
JOMC 98

MAJOR CORE

CapstoneJOMC 4XX
ResearchJOMC 3XX

Ethics & SocietyJOMC 487
LawJOMC 486

CORE


